


First point of contact

Your website is the first point of contact for 
many of your customers. Potential clients are 
twice as likely to visit your website before 
visiting your physical location.*

Therefore, it’s important to make sure that your website is as 
perfect a representation of your business as it can be. 

Ask yourself these questions:

• Is your website a good reflection of your company?

• Is it informative and useful?

• Does is contain content that users are searching for?

• Is your website mobile responsive?

• Is the information on Google accurate for your website?

• Have you made the most of what is at your fingertips?

We outline three areas which will give your website 
the best chance to attract, engage and convert your 
customers.







3 Give your customers 
what they are looking for

Where you rank in Google is not down to 
how much you spend on AdWords or how 
many visits your site gets, because 
fundamentally their algorithm’s purpose is 
providing the most relevant content. 

Relevancy should be important to your business to appeal 
to your customer base. Therefore, you can increase your 
search engine visibility by creating content from doing 
smart keyword research. 

For example: Using the tools below, we found that an average of 10 
people per month search on Google.ie, for the phrase ‘critical illness 
insurance is it worth it?’ Creating content on your website for this 
topic could result in visibility for that keyword phrase.

Google AdWords 
Keyword Tool is a 
tool within the Google 
AdWords advertising 
platform. You will need 
an account (which is 
free) to research what 
users are searching for on 
Google. You can focus 
your research by country, 
region and even city. 

Moz Keyword Explorer 
is another research tool 
that allows you two free 
searches a day (five if you 
create a free account). 
It allows you to filter 
by question to take 
your research to a more 
granular level.

The tools




